POST GRADUATE GOVERNMENT COLLEGE.SECTOR 46,CHANDIGARH
POST GRADUATE DEPARTMENT OF COMMERCE
LIST OF THE TOPICS OF PROJECT REPORT SUBMITTED BY THE STUDENTS OF MCOM
11 SEMESTER 2023

| Roll | . . \
Name Project Topic
No. ! ) |
3300 | AMAN BARWAL | A Report on the study of Customer Behavior about Verka Product
[ L | B
1 3301 J LALIT THAKUR A Report on the study of Effectiveness of Recruitment policies at skill lab Mohali
— ' _ ;
3302 | SHRIYA A Report on the study of loan and Advances schemes at Chandigarh State cooperative Bank Chandigarh |
B T nn ARivA = ] ]
; 3_3_03 4\7 MANYA - 7A‘Rgport on the study of CRM in Insway Pixels Jalandhar |
‘ | GAURANG! , ~ !
3305 | GUPTA A Report on the study of Digital marketing & coordination of sales for Insat Techno Services Chandigarh \
1 —
. ﬁUSHAR SINGH
0 3306 | A Report on the study of Customer Perception at Verka Mohali !
| % RAWAT
| = .
| 3307 | SIMRAN GUPTA | A Report on the study of Customer Relationship Management at Central Cooperative Bank Ltd. Mohali
| | : — e R —
| VEER VIKRAM
[ 3311 | TEGTA A Report on the study of Procurement Management System in Adani Agri-fresh pvt Rohru (SHIMLA) ‘
| - I T
13312 | ANNU SAINI A Report on the study of Customer Satisfaction towards the Services of information technology (IT)
1 \ Company RHHD services pvt. Itd.
- — = S -
1 3314 | NEHA A Report on the study of Ratio analysis in Milk Cooperative Verka Mohali ‘
:‘h - I;AANPRET o . - - T
‘ 3315 KAUR A Report on the study of Financial analysis in Milk Cooperative Verka Mohali ‘
I Ko Mt -
| A
\ 3317 KQU;:::LL A Report on the study of Taxation procedures in Milk Cooperative Verka, Chandigarh [
| |
| : .
3319 | VIRENDER KAUR A Repgrt on the study of Operational aspect of deposit account at Ropar Central Cooperative Bank |
‘ | Chandigarh J
| . | - o o o -\
3320 | HARLEEN KAUR A Report on the study of Employee Engagement & Behavior at AIKEM enterprises Chandigarh ‘]
- S =
13321 | KUSUM A Report on the study of Finance Analysis of Verka 41\
A report on the study of Understanding recruitment practices in banking. financial services and insurance
ARGIS BANO
| 3325 | NARGIS BA (BFSI) at Skill labs Mohali
I»733277%7 RITKA A Re or_tvon the study Invent t of verk ) a -
i 1| CHAUDHARY p y Inventory management of verka 3
| | |
| 3329 | KOMAL A Report on the study of Digital Marketing at skill lab Mohali
| |
[ ! \
} 3335 | NAGEETA A Report on the study of Budget Analysis in Milk Co-operative Mohali ‘
| —
3338 [ AARTI A Report on the study of Working Capital Management '
| 3339 . JAHANVI BHASIN | A report on the study of Retail Branch Banking: Knowledge of Liability Products at HDFC Bank, Haryana |
L ! {
| 3340 I SAHIL KUMAR A Report on the study of labour contractor at Dharam Chand at S.A.S . Nagar Mohali. ‘
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Post Graduate Government College Sector-46, Chandigarh
Department of Computer Applications

BCA Final year (2023-2024)

Project and Seminar

Name of the Project

S.No. Roll No Name of the Students

1 3617/21 Rohit Rikhari Attendance Management
3641/21 Sourav Kandpal System

2 3621/21 Vishal Chaudhary College Library
3775/21 Jatin Morya

3 3601/21 Aman Kumar Hospital Management Site
3609/21 Suhani

4 3639/21 Dewanshu Flappy Bird Game Clone
3783/22 Bhaskar Verma

5 3745/21 Aarush Sharma “Diginos" Website
3773/21 Mohmmad Anash

6 3603/21 Tamanna “PLAQSCHOOL” Website
3771/21 Manish Gharti Chhetri

7 3607/21 Harshita Anand " ONLINE EXAMINATION "
3647/21 Harshit Shukla

8 3619/21 Adwitiya Dutt Sharma "Gym Website"
3649/21 Chetan Chopra

9 3737/21 Kanika Online Job Portal.
3633/21 Rattandeep

10 3615/21 Mandeep Kumar Sports Fixcher Website
3631/21 Ankit Thakur

11 3625/21 Gurjeet Gingh Fee Management
3627/21 Navneet

12 3623/21 Sunny E-Commerce Website
3681/21 Swati

Pdst C raduate Govt. College
Settor 46, Chandigarh
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Post Graduate Government College Sector-46, Chandigarh
Departmep of Computer Applications
BCA Fina] year (2023-2024)

PROJECT & SEMINAR
\_\

Name of the Project
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Students
SAHIL PATHANIA CHANDIGARH TOURISM
AYUSH BHATT
DHEERAJ CHANDER Travel tourism Website
JASPREET SINGH WATER BILLING SYSTEM
GURSHARAN SHAKYA
MOHIT YaDAY STUDENT ATTENDENCE MANAGEMENT SYSTEM
MANDEEpP KUMAR Website sport fixture
AMAN KUMAR
AMANDEEP SINGH

Music player Website
E-commerce Website For selling of Electronic items.

AMANDEEP SINGH E-commerce Website For selling and purchasing
E-commerce website for product selling and
purchasing
HARVINDER SINGH

JITENDER PANDIT Food and restaurant Website
VIBHOR SHARMA

FRUIT AND VEGETABLE WEBSITE
% 2D Game-Adventures of Joyboy
SAHIL BINDRE Automatic car rental and second hand car selling

:

3608/21

%E’%E

giél

3648/21
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BRA €% ser. s Prijecd Repod g vive voce  Sesien 245 324

[PUPIN !Roﬂ No [Name Supervisor  [Topic [Sigfnature )
] ‘—\_—\ - = — —e
. - The Impact of Tata Group's Corporate Social Responsibility on W
Gurleen Singh |Ms. M it . . 4 .
1 ——_‘kg_ﬁ—_::_%__—mﬂgmfﬁnd Customer Loyalty in India sy i ?"J/} ]
) Aart Ms. Mailti A Study on Consumer's Perception and Satisfaction towards M * ,’
' Banks e ]
: B e
3 Aayush Bansal :‘ :&rsa\;?:t Impact of UPI on Impulsive Buying Behaviour of Youngsters }\d{ffﬁg& / '
————(RaurMaan
4 5363/21 Abhiraj Tyagi  |Ms. Maitn
" Y]
Abhishek Ms. Savreet i ,
5 (21045755 |5302/21 A Study on Consumer Satisfaction towards E-bankin
Chandel Kaur Magn 2
6 5327/21 |Anirudh Kumar Ms. Monica Study of Consumer's Buying Behaviour in Two-wheeler
Dhingra Industry of India
721045757 (5584/21 Anjali Ms. Maitri Consumer Behaviour towards Electric Vehicles in India
= \———ﬁ — e ——
8 21045758 Anshul :‘(":urss‘;f:’ Online & Physical Education
=4 0|

9 (21045760 Anushka Rana |Ms- Savreet
Kaur Maan

Ms. Savreet
Kaur Maan
Ms. Monica

Comparative study of Vegan based Diet and Animal based Diet

Consumer's Online Purchase Intention in Cosmetic Products

5329721

Analysis of Consumer Behaviour for Health Insurance Products

5304/21

11 21045763 J

13

21045764 (5591/21
14 [21045765 }5595/21

—_—

15 [21045767 /5332/22

Consumer Behaviour towards Cab Services
_—
Consumer Behaviour towards Audio Wearable Gadgets

Impact of Social Media on Consumer Behaviour towards

_|Pharmaceutical Companies

Impact of Social Media lnmb_rl‘su_r{eﬁ’ﬂagsi@“x

Dhingra
Ms. Savreet

1621045772 (5313/21

B Kaur Maan Behaviour
- Impact of Online Reviews on Consumer Purchase on E-
7 21045?'74 5360/21 Ms. Maitri _‘LCommerce Plaﬁwﬂ_\

sdowrid T rog ==



s . -
/f.,l Grr LaAAIAL.

/g [21045775 |5343/21 [Mayank Rathi g:mh;rc;mca l‘:ntdarstga)'rlu:ﬁ'n?:I Consumer Behaviour towards Sustainability in | f-~1 A
utomobile Industry in India I
Ms. Savreet Y
19 EMS??S 5312/21 |Megha Shamma Kaur M\;r:: The Influence of Packaging Design on Consumer Behavior. J‘M !
)|
2.0 (21045777 |5321/21 (Mehak Nagpal Ms. Savreet Analysis of Consumer Behaviour on B2C E-Commerce jl
| Kaur Maan  |Platforms , MWL‘]‘)/ |
2| |21045778 |5358/21 |Mohit Goyal Ms. Maitri ;h'e Role of Live-Streaming in Enhancing Social Commerce “'\aj\"\goq QL ‘
ales
. Ms. Savreet Study on Advertisement Effectiveness of Personal Care
22 [21045781 |5310/21 |Niket Rawat y Ou il
Kaur Maan Products of Hindustan Unilever Ltd. D
23 |21045782 |5338/21 |Nikhil Girdh Ms'. Monica Unde.rstanding the Consumer Buying Behaviour towards 1 )
i Dhingra : Clothing & Apparel Industry across E-Commerce Platforms _E‘:_/’ o
24 ’.21045783 5355/21 |Pranav Tyagi [l\)A;i.nl;Irc;mca Consumer Buying Behaviour towards Four-Wheeler Industry |, 5 5,
25 121045785 |5334/21 |Rohit Verma Bd;i.nz;nnca People Opinion towards Entrepreneurship (startups) [L' i : 1 :
- S = 1
2 [21045787 5362721 |Sagar Kumar  Ms. Maitri Influence of Fashion Industry in India dagay }
27 (21045788 (5356/21 |Sahil Sharma g":i'n':;"'ca o Mol ‘
28 21045790 |5319/21 |Satish Ms. Savieel  INutrition and Supplement ([} \
L . . S CA—
. .. |Ms. Monica Comparative Analysis between Government Sector and Private| \, ,
29 51045791 Sad1/ah jShieshin R,'Sh' Dhingra Sector Life Insurance & Health Insurance Industry in India | ’), i
. : C ion TT Platf ith i NS
o 005752 [532521 [smvam koMo, Sovest A Sty o Cormunptn o OTT Pl it Specl
"y . |Ms. Monica Influence of User Reviews, Social Media and Brand H_T\}”L_‘—
3 2104579'? DIt \I_énbhav Thakur | phingra Preferences on Smartphone Purchasing Decisions C.,\-“l;_
! Ms. Monica Study on Consumer's Preferences about Different Sport Shoes \‘D_ -
32 4210475794 5340/21 |Varun Kumar Dhingra  |Brands \/~ -
33 [21045795 [5597/21 |Vineet Kumar (Ms. Maitri Impact of Online Learning on Students \9:(_“@'03
34 (21045796 |5359/21 |Vipul Ms. Maitri Employees Perspective Towards Banking Sector U \P‘( \ -
h{ =
. QM B o b \
p - = alar)
)d,:,my,f. (Y(}/\wnf,. (oo Mulo-%'“‘ €N
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POST GRADUATE GOVERNMENT COLLEGE
SECTOR-46, CHANDIGARH

DEPARTMENT OF ENGLISH
Session: 2023-24

ON-THE-JOB TRAINING

Sr. No. | Name Roll No. | Class | Topic
il Aditi Thakur 7323/21 | BA-III | Office Communication for Business
2] Ashish Pawar 7294/21 | BA-III | Office Communication for Business
3. Yanti 7221/21 | BA-III | Office Communicati;)n for Business |
| 4. | Divya Bansal | 7008/21 | BA-III | Office Communication for Business |
| 9l J Riya Shrivastava | 7050/21 | BA-III | Office Communication for Business
i o | Jasmine Kaur 7103/21 | BA-III | Office Communication for Business
! o .l Rigzin Angmo | 7583/21 | BA-III | Office Communication for Business
LS ! Gyvan Prakash 7028/21 | BA-III | Office Communication for Business
lo. !

| Harnoor 7037/21 | BA-III | Office Communication ror Business

v
Head, D?pﬁlent of English
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POST GRADUATE GOVT. COLLEGE SECTOR-46, CHANDIGARH

DEPARTMENT OF GEOGRAPHY

SESSION 2023-24
Sr. No. Roll No Name Topic
1 6982/21 | Aman Thakur Socio-Economic Status:A Case study of Sector-46, Chandigarh.
2 6990/21 | Netlesh Kumar Ram | Household Survey: A case study of Sector-121, SAS Nagar Punjab.
3 1 6992/21 | Kshitij Juyal Commercial Area In Chandigarh
4 ‘, 7032/21 | Neha Kanojia Socio-Economics Status: A case study of Jagatpura, Punjab
5 ; 7033/21 Khushboo Market Survey: A case study of Sector-20, chandigarh
6 1 7062/21 | Akbar Occupational Pattern Survey: Study of Maloya Coloney Chandigarh
7 ‘ 7066/21 | Nikhil Condition of Market: A case study of Sector-42-C Chandigarh.
8 | 7102/21 | Yuvraj Singh Household Survey: A case study of Village Barmajara, SAS Nagar, Punjab.
9 ' 7119/21 | Sohan Lal Shah Condition of Market: A Case Studyof Dadu majra Coloney.
7123/21 | Mona Tripathi Socio-Economic Status: A case study of Burail, chd.
7124/21 | Injmamun Household Survey: A case study of Sector-41, Chandigarh
7135/21 | Anupama Socio-Economic Status: A case study of Modi Kunj Society, Zirakpur, Punjab
7135/21 | Anupama Socio-Economic Survey: A case study of Modi Kunj Society, Zirakpur.
7140/21 | Aman Mishra Condition of Market: A case study of sector-46, chandigarh
7170/21 | Anjali Singh Women Literacy: A case study of Village Harmilap Nagar, Phase-I, Baltana, Zirakpur
7180/21 | Aman Nirmal Socio-Economic Survey: A case study of Dhanas, Chd
7188/21 | Sandeep Condition of Market: A case study of Sector-49, Chd
7193/21 | Anshal Pal Condition of market: A case study of Sector-20-D, Chandigarh.
7196/21 | Ashivani Tourism: A case study of Sukhna Lake, Chandigarh ,
Socio Economic Survey: A case study of Ward No. 03, Mohalla Khatika Wala (Banur) District -
7203/21 | Simran | S.A.S. Nagar, Punjab




| Social Economic Survey : A case study of PGGC-46, Chd -

21 J 7205/21 f Aniket Sharma
| 22 ‘ 7211721 T | Shweta Socio Economic Survey o
23 ' 7216/21 g Navraj Singh Tourism: A case study of Sukhna Lake, Chandigarh
L24 ‘ 7216/21 ; Navrazh Singh Condition of Market: A case study of Sector-24, Chandigarh
25 ) 7218/21 [ Sonal Thakur Market Survey: A case study of Sector-46, chandigarh
L26 J 7225/21 J, Nushra Alvi Socio Economic Survey of Students: PGGC-46, Chandigarh
/ 27 ‘ 7228/21 l Yas Condition of Market: A case study of Sector-44, Chandigarh
[28 ] 7229/21 j Sachin Kumar Market Survey : A case study of Sector-46, Chandigarh
29 7248/21 i Ashish Kanaujiya Social Economic Status: A case study of Sector-25, Chandigarh
30 | 7249/21 | Muskan Marketing Survey: A case study of Sector-46, chandigarh
31 1 7252/21 j Abhishek Social Economic Survey in Dadumajra Pind Chandigarh
32 ‘ 7265/21 [ Sandeep Gupta Health Status: A case study of Ramdarbar, Chandigarh
b3 7265/21 { Sandeep Gupta Condition of Market: A case study of Sector-35, Chandigarh
34 J 7274/21 j Digvijay Socio-Economic Survey: A case study of Jhampur, Punjab.
35 | 7278/21 J Jitender Household Survey: A case study of Sector-45, chandigarh
36 7286/21 ’ Amit Condition of market Sector-46-c Chanduigarh
37 7322/21] 1 Shiman Kumar Condition of Market: A case study of Sector-45, Chandigarh.
38 ‘ 7325/21 | | Anjali Market Survey: A case study of Sector-19, Chandigarh
39 7328/21 | Vikrant Condition of Market: A case study of Naya Gaon.
40 7346/21 | Simranjeet Kaur Condition of Market: A case study of Sector-42, Chandigarh
41 7356/21 | Priyanka Socio-Economic Survey: A case study of Sector-68, Mohali, Punjab.
42 7359/21 | Shivani Singh Socio-Economic Survey of Sector-29, Chandigarh
|43 7366/21 | Srishti Socio-Economic Status: A case study of Daria, Chandigarh.
ll 44 7374/21 | Rambha Yadav Condition of Market: A case study of Sector-44, Chandigarh
45 | 7384/21 | Abhishek Household Survey: A case study of Jujhar nagar, SAS Nagar Mobhali.




| TraITc Flow Survey: a case study of Zirakpur, Punjab.

Household Survev: A case study of Dhakoli. Zivakpur. Punjab

Houschold Survey: A case study of Dhakauli. Zivakpur, Punjab
|»('mﬁ1dili0n of Market: A case study of Scctnr-}(f).rt‘hﬂndigﬂfh .

‘ ‘Condition of Market: A case study of Dadu majra Coloney Chandigarh

it Ry

} Social Economic Survey in Mauli Pind Chandigarh

Market Survey of Grain Market Sector-26. Chandigarh

748221 Pawanpreet Singh ‘lCondmon n of Market: A case study of Sector-20. Chandigarh

| Condition of Market: A case Study of Sector-46, Chandigarh

‘ Condition of Market: A case study of Sector-23-C Chandigarh.

J Social Economic Survey In Maloya Pind Chandigarh

| Socio Economic Survey: A case study of Naya Goan, Chd

|
Service Survey on College and Hospital Sector-32, Chandigarh

| Educational Institutes Survey: A case study of Sector-34. chandigarh

J Condition of Market: A case study of Hallomajra Chandigarh

' Condition of Market: A case study of Sector-40, Chandigarh

| Condition of Market: A case study of Sector-20, Chandigarh

|
[ Household Survey: A case study of Sector-41, Chandigarh

| Condition of Market: A case study of Sector-41, Chandigarh

’ Condition of Market: A case study of Sector-42, Chandigarh

| Condition of Market: A case study of Sector-32, Chandigarh

| Household Survey: A case study of Sector-25, chandigarh

lo 739721 Shagun Sharma
47 7397 21 Shacun Sharma
48 JTH2320 0 Neha Yaday
49 742721 Abhishek parmar )
N0 ;‘143,(1/'317 _ Satvam Yadav
S L TH43821 Harshjeet
; o " (746821 Kiran Bedi
83
;_ngl 21 Mohd. Osim Ansari
(S5 751021 Vikram Verma
156 731521 | Deepti
57 7325721 | Sanju Yadav
38 756021 _Neha
159 756321 | Kuldeep Dhull
60 7570/21 | Chandrma
6l 7571721 | Karan
j’ 62 j 7581/21 | Gaurav
{ 63 - 7600/21 | Pardeep Verma
}‘[ 64 j; 7609/21 f Sandeep Kumar
} 65 476l3/7l Rajesh Batra
| 66 J76[4/"! | Vishal
,67 ( 7623/21 "' varun
()j 7 ‘[776;{0/727[7 ! Dhruv Jamwal

|

' Tourism in Chapdigarh: A case study of Bougainvillea Park. Chandiyarh.

Post r‘ra uate Govt. Collega

Secior 44, Chandigarh
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Sr.

no
1
|

2

3
4

I 16

‘|7

18 | 8
19
20
T

BT

w26

27

S| = ‘0 - _ 0
| 8329/23 ‘ MANINDERJIT SINGH Absent

| 8539/23 | SATNAM SINGH

Post Graduate G

overnment College, Sector 46, Chandigarh
Department of Adve

rtising, Sales Promotion & Sales Management

BA 2" Semester (Session 2023- -24)
Project Report and Viva-voce

[ > H .
Roll No | Name Project Topics

| ‘
| 8074/23 ]+ OSHEEN KAUR - Impact of Advertising effectiveness on purchase of Maggi
8099/23 l PRITI CHAUHAN Impact of Advertising effectiveness on purchase of Dairy Milk

8108/23 | RAJAT SINGH | Absent

8167/23 \ KULDEEP SINGH NAIN Impact of Advertising effectiveness on purchase of Mountain Dew
8191/23 K KUNAL - ] l;n[;cTof Ad\ertmng effectiveness on on purchase of Cadhur\

‘: 8250/23 | SHI\TAI’T/I KUMAR Impact of Advcrtlsmg effectiveness on purchasc of Coca Cola
} 8263/23 l‘ TANISH THAKUR ‘ Impact of Advertising effectiveness on purchase of Bisleri
“ 8276/25 ?VPIVYUSH TIWARI Impact of / Advertlsmg effectiveness on purchaﬁe of LJ)S

8399/23 | LALITA Impact of Advertising effectiveness on purchase of KitKat

8413/23 A AKSHIT KUMAR MITTU Impact of Advertising effectiveness on purchase of Lenskart

8431/23 | JASPREET SINGH Impact of Advertising effectiveness on purchase of Vivo

' 8443/23 ' SANDEEP KUMAR | Absent

Impact of Adve_rili;i;géﬁectiveness on pu;li::se of Fbgg
| 8483/23  RAVINDER SINGH '

Impact of Ad\'efti;ing_effec(i\';ness on purchase of One Plus
| 8484/23  SURAJ

4 Impact of Advertising effectiveness on purchase of Limca

8492/23 DHIRAJ KUMAR Impact of Advertising effectiveness on p;chasierof_PUNiA
| 8498/23 | GOURAV SHARMA

Impact of Advertising effectiveness on i)urchase of Adidas
8504/23 | SOURABH DADWAL Absent

| 8505/23  MANISH Impact of ‘Advertising effectiveness on purchase of Surf Excel
8513/23 KARTIK rnipact of Ad\ertlsmu eﬂccl;ﬂé;ohﬁ;cia;e of Colgate

8321172; SHUBHAM Glpacl of Adve ernsmg effectiveness on Fu?crase of Kurkure

| Impact of Advertising effectiveness on purchase of AMUL
3 8548/é3 | RAKESH KUMAR - Impact of Advertising effectiveness on purchase of Tata Motors

\ 8549/23 'AAYUSHI KUMARI Impact of Advertising effectiveness on [iurt;hase of Patanjali

8557/23 ASHISH Imp;nctfdf Ad;cr;isin_g effectiveness on pu?c@c of Sting -
8564/23 VARUN - Impact of Advertising e!Técti\ énéss ;)n hdl;:hé;e of IS;)mriino’s: 7



s
-
38
36
| 37
a8
39
40
41
42

44
45

| 8573/23 | ARSHNOOR SINGH
| 8590/23 t VIKAS KUMAR
8610/23 | ASHISH RAJ DHIKTT

| 8624/23 | DHARMESH

: 8655/23 1 PALAK BHATIA

| 8656/23  VIVEK KUMAR

| 8660/23 | EKNOOR KAUR

' 8677/23 ‘ ARIYAN BISWAKARMA
| 8687/23 i DEEPAK KUMAR

' 8695/23 | RONIT NEG!

| 8713/23  HARKIRAT SINGH

| 8734/23  SAHIL

| 8749/23  REETU

| 8750/23 | PRIYA THAPA

| 8752/23  PARAMIIT SINGH

| 8784/23 | SHIVAM

| 8817/23 DEEPAK MAINI

8818/23 AKSHAY KUMAR

Absent

| Impact of Advertising effectiveness on purchase of KFC

Impact of Advertising effectiveness on purchase of Thums up

Absent

Impact of Advertising effectiveness on purchase of Samsung

Absent

Impact of Advertising effectiveness on purchase of Pepsi
Absent

Impact of Advertising effectiveness on purchase of Verka

’ Impact of Advertising effectiveness on pura;_lse of Realme

‘ Impact of Advertising effectiveness nh_purchase of Sprite

Impact of Advertising effectiveness on purchase of Mamaearth

Impact of Advertising effectiveness on purchase of Nike

Impact of Advertising effectiveness on purchase of Johnson’s

| Impact of Advertising effectiveness on purchase of Good Day

Absent
Impact of Advertising effectiveness on purchase of Dove

Not Submitted

e

I‘J \,\{/
C{lbc:ad of Department

Advertising, Sales Promotion & Sales Management

:

J
]
J

14 P MNal ~
t Graduate Govt. College

5, Chandigarh



Post Graduate Government College, Sector 46, Chandigarh
Department of Advertising, Sales Promotion & Sales Management

BA 4" Semester (Session 2023-24)
Project Report and Viva-voce

| ::‘) !:::" | Name | Project Topics
|1 1610/22 \ TINA GHORTI Impact of Advertising on Personal Selling of Lays
: 2 1636/22 KAREENA KUMARI | Impact of Advertising on 1 Personal Selling ling of Maggi |
K | 1637/22 | PARAMVIR SINGH Impact of Advertising on Personal Selling of Maaza
| 4 1 1667/22 ~ SACHIN KUMAR YADAV | Impact of Advcrtlsmg on Pcréfyﬁsl ‘scllmg oprpIe -
5 : 1751/22 * RANJANA lmp.lct of Ad\crtlsmg on Personal Scllln'ggot?l:‘lzuﬂutfa’ |
| 6 | 1764/22 ARUN Impact of Advertising on Personal Selling of Sting
7| 1777/22 | KANCHAN KUMARI : lmpacl of Adverinisimg on Personamof—verka |
'$  1780/22 | AAKASHKUMAR Impact ot of Advertising on Personal Selling of You Tube
9| 1783/22 \ KAJAL KUMARI Impact of Advertising on Personal Selling of KFC
10 | 1787/22 | KHUSHBOO lmpuct of Ad;erti-s_i-ng on Personal Selling of Lakme

11 \ 1811/22 | CHANDNI Impact of Advertising on Personal Selling of McDonald’s
12| 1832/22  SANEHA Impact of Advertising on Personal Selling of Dabur
13 1839/22 | BHAVNA | Impact (_)_ﬂ\dver(isiné?ﬁmnmmoi‘fgumi—
14 | 1858/22 l GUNGUN TYAGI % lmp;ét of_Rd\'er;isingal Pe-r;onaTS_ellingWo'f D_air}' Milk
15 1875/2i{| ROHIT SHARMA ThWAdv;rtisil.g_oaner’soinﬁ Selﬁg of Cellaﬁpen
16 | 1889/22 ] AABHYA NEGI mmismé on Personal Sming-(_)? AMUL
|17 1930/22 | GAUTAM UMARWAL lmpact of Advertising on Personal Sellmg of Kurkure
18 1943/22 ‘ SAHIL { Impact of Advertising on 1 Personal Sellmg of Dettol
19 | 1962/22 | NIKITA DAS I Impact of Advertising on Personal Selling of McCain
20 | 2008/22 | PRIYA SHARMA i Impact of Advertising on Personal Selling of L’Oreal
21 \ 2015/22 ’ | VINEET SINGH THAKUR | lmpact of Ad\rertlsmg on Personal Sellmg 12 of Tata tea

22 | 2056/22 | JATIN SACHDEVA Impact of Advertising on Personal Selling of Thums up
23 2069/22 VAIBHAV RANA | ]mpact of Advertlsmg on Personal Sellmg of Patanjall -
ji | 2070/22 | HITESH GUPTA \ Impact of Advertising on Personal Selling of Samsung
| 25

' 2107/22 | KHUSHI GUPTA

1 - i - -

| Impact of Advertising on Personal Selling of Nescafe



26 2118/22 | CHAND T

Impact of Advertising on Personal §c‘mg ofSIi_n'g'?

+ + L — — st S —
| 27 | 2128/22 I AL{“} Impact of Advertising

, on Personal Selling of Good Day

S - _
| 28 ‘ 214932 | RAVI Impact of Advertising on Personal Selling of Sprite
( R E T A B cvita, — I -
29 2153/22 AASHITA GOSWAMI ~Impact of Advertising on Personal Selling of Coke

d
Head of Department
Advertising, Sales Promotion & Sales Management




POST GRADUATE GOVERNMENT COLLEGE, SECTOR-46, CHANDIGARH
DLPARTMENT OF ENVIRONMENT STUDIES
SUBJECT: ENVIRONMENT CONSERVATION BA SEM-| 2023-24

S.No. | Roll No | Namao Survey Rép&?t -
ENC SEMESTER-|

| 8163/23  GOVIND FMCG SURVEY REPORT
| 2 ‘\ B177/23 | RAMLAL MUKHIYA ' FMCG SURVEY FiiEFD_QR_T |
'3 ' 8244123 | KRITIKA ~ . FMCG SURVEY REPO_R_T_ (’
4 18262123 | NASRIN | FMCG SURVEY REPORT |
5 8287/23  KOMAL FMCG SURVEY REPORT |
5 ssvn ROMIT KUMAR FMCG SURVEY REPORT |
7 f 829423 | aMIT ' FMCG SURVEY REPORT {
'8 8306/23 | ADARSHPREET SINGH RAYAT | FMCG SURVEY REPOR—]
o 8365/23 MAX HAOBIJAM FMCG SURVEY REPORT l
10 836923 TANVIZINTA FMCG SURVEY REPORT |
118384723 | KESHAV RAUSHIK — FMCG SURVEY REPORT
12 18391123 | KARAMIEET SINGH FMCG SURVEY REPORT
15 8304123 LAXMIKHANAL | FMCG SURVEY REPORT |
14 ]%H’B 'NEETU KUMAR| FMCG SURVEY REPORT |
15 8416/23 | PARAS SHARMA | FMCG SURVEY REPORT |
16 8437123 | KARISH DUHAN FMCG SURVEY REPORT |
17845123 [HARNOOR SINGH — TFWoa SURVEY REPORT
18 ‘;Wsw_zi 'MONIKA FMCG SURVEY REPORT |
19 8516/23 MUSKAN FMCG SURVEY REPORT |
20 8533 ‘ MUSKAN FMCG SURVEY REPORT |
21 8568123 "RARSH — ' FMCG SURVEY REPORT |
22 8572123 | GURIOTKAUR | FMCG SURVEY REPORT |
123 | 8657/23 | ARJUN SINGH ™ ‘ FMCG SURVEY REPORT
‘24 | 8684/23 | SUKAMANDEEP KAUR ' FMCG SURVEYfTPW
125 ' 18731123 . TASHI YOUDON | FMCG SURVEY REPORT |
*“'26’ 8746123 ANSTULS_AWI

T‘799/23 | AAYUSH K KHURANA

~ FMCG SURVEY REPORT 4
FMCG SURVEY RVEY REPORT }
S i

e §

6,\ Avma V\Pru{kmu )



SURVEY REPORT
ENVIRONMENT CONSERVATION
FOURTH SEMESTER

SESSION 2023-2024

S.NO. 'WW OPIC
———— 1 NO. |
1 1527/22 DANISH SHARMA SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
—— RESIDENTS OF CHANDIGARH
2 1528/22 SHRIANSHIKA SAINI SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
B~ L RESIDENTS OF CHANDIGARH
3 1543/22 JAHNVI GAUTAM SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
— RESIDENTS OF CHANDIGARH
4 1560/22 AAKRTI SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
| RESIDENTS OF CHANDIGARH
5 1610/22 Tina Ghorti SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG

A RESIDENTS OF CHANDIGARH

6 | 164022 PRIYANKA SURVEY REPORT ON SOLID WASTE
! MANAGEMENT AWARENESS AMONG
J RESIDENTS OF CHANDIGARH

7 s/ MAHIMA YADAV SURVEY REPORT ON SOLID WASTE
|

——

MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
8 1743/22 RANJEET SINGH SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
9 1780/22 AAKASH KUMAR SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
| RESIDENTS OF CHANDIGARH
10 1783/22 KAJAL KUMARI SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
11 1815/22 NEHA THAKUR SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
12 1869/22 GAURAV PANDEY SURVEY REPORT ON SOLID WASTE
, MANAGEMENT AWARENESS AMONG
L RESIDENTS OF CHANDIGARH
L 13 | 1873/22 PAYAL SURVEY REPORT ON SOLID WASTE
| | MANAGEMENT AWARENESS AMONG |

@ {,‘jfr‘”’/z,/

N




BT 158 i RESIDENTS OF CHANDIGARH |
2/22 SONU KUMAR SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
— | RESIDENTS OF CHANDIGARH
15 1889/22 Aabhya Negi SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
—_— ] RESIDENTS OF CHANDIGARH
16 1924/22 SAGAR SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
— [ RESIDENTS OF CHANDIGARH
17 1957/22 JASHANPREET SINGH SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
— [ RESIDENTS OF CHANDIGARH
18 _ 1974/22 NAVEEN SINGH SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
19 1981/22 THINLEY NAMGYAL SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
~20 2007/22 SONI SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
21 2020/22 PARAS BHANDARI SURVEY REPORT ON SOLID WASTE
~ MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
22 2038/22 ROHIT SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
23 2094/22 NEERAJ SINGH SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
24 2098/22 PREM LATA SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH
25 2123/22 REEMA KUMARI SURVEY REPORT ON SOLID WASTE
MANAGEMENT AWARENESS AMONG
RESIDENTS OF CHANDIGARH

Po t Graduate Govt. College
Secjor 46, Chandigarh




SURVEY REPORT

ENVIRONMENT CONSERVATION

SIXTH SEMESTER

SESSION 2023-2024

S.NO. ROLL | NAME TOPIC
NO. _ ] ,
1 7137/21 | GUL MAHEK SURVEY REPORT ON DISEASES BASED
ON THEORY
2 7138/21 MANISHA RAWAT SURVEY REPORT ON DISEASES BASED
ONTHEORY |
3 | 7150/21 | GAURAV SURVEY REPORT ON DISEASES BASED
. . ON THEORY |
4 7202/21 | SIMARDEEP SINGH SURVEY REPORT ON DISEASES BASED
ON THEORY
5 7220/21 | TARUN SINGH SURVEY REPORT ON DISEASES BASED
ON THEORY
6 7264/21 | MUNISH SURVEY REPORT ON DISEASES BASED
ON THEORY
7 7267/21 | DIMPLE SURVEY REPORT ON DISEASES BASED
ON THEORY
8 7272/21 | DILPREET KAUR SURVEY REPORT ON DISEASES BASED
ON THEORY
9 7292/21 ASHUTOSH BIILWAN SURVEY REPORT ON DISEASES BASED
ON THEORY
10 7293/21 | BIMLESH KUMAR SURVEY REPORT ON DISEASES BASED
ON THEORY
11 7314/21 | PRINCE SURVEY REPORT ON DISEASES BASED
 ON THEORY
12 7354/21 ANKIT KUMAR SURVEY REPORT ON DISEASES BASED
; ON THEORY
13 7389/21 | AKASH SURVEY REPORT ON DISEASES BASED
ON THEORY
14 7399/21 | pRINS SURVEY REPORT ON DISEASES BASED |
ON THEORY
15 7407/21 | ARJUN PATEL SURVEY REPORT ON DISEASES BASED
ON THEORY
16 741021 | TAMANNA SURVEY REPORT ON DISEASES BASED
ON THEORY
17 7419/21 | MANISHA B K SURVEY REPORT ON DISEASES BASED
ON THEORY
18 7423/21 | AMAN SINGH SURVEY REPORT ON DISEASES BASED
= ———— ONTHEORY
19 7426/ LALIT KUMAR >URVEY REPORT ON DISEASES paSED
. _ON THEORY

gaSoe
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SURVEY REPORT ON DISEASES
ON THEORY
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ON THEORY
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ON THEORY
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ON THEORY

SURVEY REPORT ON DISEASES BASED
ON THEORY

SURVEY REPORT ON DISEASES BASED
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~ ONTHEORY
SURVEY REPORT ON DISEASES BASED
_____ ONTHEORY
SURVEY REPORT ON DISEASES BASED
o ON TH[ORY
SURVEY RtPORT ON DISEASES BASED
o . ON1HLORY
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